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T T B  C O M P L A I N C E

Wine labels must be approved  by TTB (The 
Alcohol and Tobacco Tax and Trade Bureau). 
This section provides information and 
resources to help take the mystery out of TTB 
wine labeling regulations and procedures. 

label guidelines
TTB 2 0 1 0  D A T A

T T B . G O V

May not mislead the consumer about 
age, origin or characteristics.

Varietal designations are not required, 

so “Red” or “White” can be included.

WINE LABEL REQUIREMENTS GUIDE

This the year that the grapes 
were harvested.

Used only if 100% of the grapes 
came from winery w=owned lands.

Official name of the place
where most of the grapes grew.

85% or more of the grapes
must be from the named area.

VINTAGE DATE

ESTATE BOTTLED

APPELATION OF ORIGIN

VITICULTURAL AREA

ALCOHOL CONTENT

SULFITE CONTENT

Either the % of alcohol by 
volume or an allowed term.

Required if 10 or more parts 
per million contain sulfur 
dioxide.

Recognized names of the dominant 
grapes used in the wine.

Required by US Customs and 
Border Protection regulations.

BRAND NAME

VARIETAL VARIATIONS

OTHER DESIGNATIONS

COUNTRY OF ORIGIN

NAME AND ADDRESS

NET CONTENTS

The name and address of the bottler 
must appear on bottle or label.

Must be stated in metric
measurement formats.

HEALTH WARNING 
STATEMENT

An approved “Health Warning 
Statement” is required on each bottle.
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YOUR WINERY

2009

ESTATE BOTTLED

YOUR VALLEY

CABERNET SAUVINGNON

PRODUCED BY YOUR WINERY

CITY, STATE, ZIP

GOVERNMENT WARNING: (1) According to the 
Surgeon general, women should not drink 

alcoholic beverages during pregnancy because 
of the risk of birth defects. (2) Consumption of 
alcoholic beverages impairs your ability to drive 

a car or operate machinery, and may cause 
health problems. 

CONTAINS SULFITES.

12% ALC./VOL. 750 ML

1
2

3

5

6

7

8
4

11

12

13

PINTO RIDGE

The wine bottle label approval process is 

based on compliance with requirements 

enforced by TTB and is subject to 

change at any time. The TTB web site offers the official labeling guide;

“Obtain Labeling and Formulation Approval”, at www.ttb.gov/labeling/index.shtml .

The  label example above highlights the wine label information required by the TTB.

There are 13 areas of required content that must be designed into your labels for TTB 

Approval  called COLA: Certification/Exception of Label/Bottle Approval.

The label approval process 
managed by the federal 
government. – TTB.

If you find that you need 
help,. here are some helpful 
industry resources:

TheWineInstitute.com

WineBusiness.com

Wines & Vines.com

American Wine    
Association.com

The information presented in this guide is 
editorial in nature. Use of any  of the 

information provided herein  is done so at 
the discretion of the reader. The reader 

accepts all  liability for any actions they may 
take based on information provided herein.

http://www.ttb.gov/labeling/index.shtml


great results . . .
FROM  GREAT LABELS

Just as the nuances of your wines win repeat customers, so                
does your bottle and label  
design win new customers.
Favorable reviews, a rapid fan 
base and tasting rooms sales are      

all good for business. Yet, 
most savvy vintners 

realize that sustained 
growth happens one 

decision at a time by    
consumers weighing                
your label against a  
throng of others on  
the shelf.

Your label is your                     
vineyard. As we like                            
say,, “From vine to 
table, wine is sold by 
the label.” 

Great wine
labels are
designed
with very
targeted
customers
in mind.

The entire
Label is
Set up to
attract
customers 
and to tell them a compelling story that 
entices them to put your wine into their 
shopping cart.

Digitally printing wine labels provide 
every available design option to for 
printing wine labels that win new 
customers – every time.

“FROM VINE 

TO TABLE, 

WINE IS SOLD 

BY THE LABEL.”

Create Attraction

Use color, unique 
label shapes and 
materials to draw 
customers to your 
label. 

Messaging and 
images  of interest to 
your target audience 
will draw them in. 

Digital printing allows 
you to experiment.

Tell A Story

In a very small space 
you can create 
compelling story. 

Images are your best 
bet – a picture can be 
worth 1000 words – if 
it’s the right picture 
targeting the right 
audience.

Images include 
photos, illustrations 
and stylized text, too.

Know Your Target 
What is your 
connection to your 
consumers? What is it 
that you believe will 
drive them to your 
wine – if they have 
never tasted it?

For some vintners, it’s a 
high quality traditional 
look and feel – for 
others an edgy or 
trendy scheme that 
works best.

Only digital printing 
gives you the options to 
create wine labels that 
say “BUY ME” to your 
targeted customers.

L A B E L  D E S I G N

bo t t le  shapes

Successful vintners each have their own ideas about why customers choose 
one wine over another when tasting is not an option. Many will agree that 
your label needs to attract and tell a story to a very targeted audience.

These tips will help you build a bigger customer base – one label at a time.

Bordeaux
High shouldered 
bottle used for 
Cabernet Sauvignon, 
Merlot, Semillon and 
other varietals.

Burgundy
Slope shouldered bottle 
used for Pinot Noir, 
Chardonnay 
and other varietals

Hotch (Alsace)
A tall bottle used for 
Riesling, 
Gewurztraminer 
and other mostly white 
varietals

design tips

LABEL ABOVE WAS  
DIGIATLLY CUT & PRINTED



materials

PRESSURE SENSITIVE
PAPER – ESTATE – FILM - FOIL

Digital printing  
technologies are quickly 
usurping the more 
traditional waterless offset 
and  flexographic wine label 
printing methods. 

Digital  printing utilizes 
digital printing devices such 
as the Hewlett-Packard WS 
6000 digital offset presses. 
The digital press prints 
multiple images, one after 
another, without production 
slow down or stoppage to 
change plates, inks or even 
paper stock. The printing 
quality improves with each 
model and can rival 
waterless offset in some 
designs. 

Additionally, different 
varietal changes can be made 
within the same label 
printing run which reduces 
overall wine label printing 
costs and turn around times. 
Digital offset printing is the 
highest quality, lowest cost 
combination for most small 
to medium sized needs.

These are pressure sensitive 
label stocks recommended 
by MaverickLabel.Com:

Custom Wine Label 

Stock List

White Semi Gloss

Silver Foil

Gold Foil

Estate #8

Estate #9

White Matte Litho

Eggshell - 70#

Clear on Clear

Additional materials area 
available upon request.

Please contact CustomerCare
with your specific needs.

Hot Stamping Foil and 
Embossing

We can add emboss and foil  
to your digitally printed wine 
labels. There is a die charge 
for setting up the hot 
stamping tool. 

THE TRANSITION TO 
PRESSURE SENSITIVE WINE 
LABEL PRINTING HAS 
BEEN DRIVEN BY 
DESIGNERS AND WINE 
MARKETERS WHO WANT A 
BROADER RANGE OF 
PRINTING OPTIONS TO 
HELP DIFFERENTIATE 
THEIR PRODUCTS IN THE 
CROWDED CONSUMER 
WINE MARKET PLACE.

Pressure Sensitive Wine Label Advantages

Greater flexibility in label sizes 

Adaptability to intricate label shapes

More visually appealing printing graphics 

Wider range of  materials 

Superior performance in  moist environments 
(like  an ice bucket) 

Wine Label Sizes

We do offer set of time proven standard label 
sizes. Our pricing, however, is not based on 
standard sizes. We offer the same competitive 
pricing on any size and shape of custom wine 
label. 

flexibility
DIGITAL PRINTING

get started

MaverickLabel.Com/custom-wine-labels.php

P R I N T I N G  O P T I O N S

Instant online pricing. 

Every digital option.

No experience required.

EASY ORDERING



CUSTOM PRINTED WINE LABELS

PRINTED FROM YOUR ARTWORK

FREE PROOF SENT WITH EACH ORDER

FAST 5 – 10 DAY TURNAROUND

S A M P L E S  &  M O R E

F R E E  S A M P L E  K I T

Customer Care Email Address:
CustomerCare@MaverickLabel.Com

Phone Number:
(800) 537-8816 (Toll Free from USA & Canada)
(425) 771-6500 (From Elsewhere)

Fax Line:
(800) 352-7593 (Toll Free from USA & Canada)
(425) 771-7166 (From Elsewhere)

Mailing Address:
MaverickLabel.Com
120 W. Dayton Ave.
Edmonds, WA 98020-4180 

We provide vineyards and wine bottlers of every size with high quality, 
digitally custom printed wine bottle labels. We offer your choice of 
standard or custom sizes and shapes. Our standard wine label sizes 
include 25+ choices for face and back of label locations. 

In addition to white face materials, we also offer over-foil wine labels and 
clear wine label materials. Since all products are printed in full photo 
color, you can trust us to print simple single color as well as intricate 
photo and graphic designs. We make your custom wine label project 
easier by providing instant online pricing and fast 5 to 10 day 
turnaround with a low 250 label minimum order.

CHECK OUT THESE GREAT WINE LABEL PRINTING FEATURES:

GET YOUR  FREE SAMPLE KIT

GET DESIGN TEMPLATES

GET INSTANT QUOTE

Go to the web site below and sign up!
Your kit will arrive via USPS.

Free Wine Label Samples

We offer free design templates for every one of 
our standard wine label sizes, here:

Free Wine Label Design Templates

Ready to see how easy it is to get a firm 
price? Please, try our wine label quoter:

Instant Online Quote

Ç Instant Online Pricing and Ordering 
Ç 25+ Standard Sizes 
Ç Custom Sizes & Shapes 
Ç Traditional Materials & See-Through or Foils 
Ç Face and Back Label Options 
Ç Low 250 Minimum Quantity 
Ç Custom Printed Wine Bottle Labels In Just 5 to 10 Days 
Ç Free proof with each order
Ç Lot Pricing – For No Cost Varietal Chnages
Ç Exact Replication From Label-To-Label 

http://www.mavericklabel.com/products/sample_request.php?product=315
http://www.mavericklabel.com/products/wine-label-quoter.php
http://www.mavericklabel.com/products/wine-label-quoter.php

